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The 360 Plan Update will be . . . 

 A dynamic document! 
 Building on successful implementation  
 Leveraging the unprecedented level of interest in 

Downtown 
 Coordinating efforts of the private and public 

sectors! 
 



8 

downtowndallas360.com 

Coordination  

360 

High Speed 
Rail/DART 

Neighborhood 
Plans, 

Coalitions and 
Visions  

Public 
Initiatives CityMAP  

Private 
Development 
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Office and Walkable Retail 

Nationwide 1,169 United States office properties ( 95.2 million 
square feet, are likely obsolete due to location and physical 
deficiencies that do not meet the current demand of walkable, 
“urban” office space.  

 
First priority for determining viable office space is within a half-mile 
of mass transit or within premier highway access.   
 

Suburban Office Obsolescence, Newmark Grubb Knight Frank, September 2015.  



DDI Survey 
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Market Analysis: Market Momentum 





Neighborhood Assessments 







see more at downtowndallas360.com 
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Vision + Framework 
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The 360 Plan: Vision  

Downtown Dallas and its connected neighborhoods 
create a complete urban center, linked by a multi-
modal, balanced, and accessible network with a variety of 
options to move from one destination to the 
next.  Downtown is the heart of our city, offering a robust, 
inclusive and unique combination of places to live, job 
opportunities, great schools, refreshing open spaces, 
bustling street activity, successful business and retail, 
creating a place for everyone.  



2017 Preliminary Plan Framework  

Overarching Goals 
Exciting Urban 

Experience 
Balanced + Accessible Transportation System Inclusive Urban 

Center A Connected Urban Center 

TRANSFORMATIVE STRATEGIES 

Build Complete 
Neighborhoods 

Ensure Great Urban  
Design and Experiences 

Advance 
Urban Mobility 
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A Connected Urban Center 
Downtown and the City 
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Build Complete Neighborhoods 
A Livable Downtown and Center City 
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Diversify and Grow Housing 

 Diversify and increase housing options.  
 Implement a City-wide housing policy and 

adapt that policy to meet the needs of the 
urban core. 

 Encourage development of complete, 
connected neighborhoods. 

 Encourage a healthy balance of housing 
diversity, including product type and price 
point. 
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Create Vibrant Parks and 
Neighborhood Spaces 
 Create public spaces that support neighborhoods. 
 Ensure vitality and success of signature parks. 
 Create and enhance connections between parks. 
 Ensure all public spaces are safe, comfortable, 

functional and accessible. 
 Encourage provision of park space in new 

development. 
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Grow a Diverse Mix of Services and 
Retail  
 Provide a variety of retail and commercial spaces. 
 Support recruitment and retention efforts for 

commercial tenants. 
 Promote a unique retail experience in each 

neighborhood. 
 Develop policies that remove barriers to 

development.  
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Increase Opportunities for Quality 
Education  
 Create additional quality education choices. 
 Retain and support existing educational choices. 
 Ensure multi-modal connection between housing and 

education. 
 Encourage the continued recruitment of an educated 

workforce. 
 Support the location of early childhood, preschool, 

and childcare services. 
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Ensure Great Urban Design and 
Experiences 

Define a Sense of Place 
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Ensure Great Urban Design 

 Encourage active and engaging ground floor uses. 
 Ensure new development respects, contributes to and 

preserves neighborhood character. 
 Support neighborhood planning efforts. 
 Adopt innovation, technology, and smart city initiatives. 
 Value preservation as fundamental in planning and design  
 Provide incentives for great urban design.  
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Activate the Public Realm 

 Foster a pedestrian-oriented and walkable 
streetscape. 

 Activate public and vacant spaces with “pop up” 
strategies. 

 Encourage special events.  
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Advance  
Urban Mobility  

 



see more at downtowndallas360.com 

The 
average 
annual 
operating 
cost  
of a 
bicycle is 
$308 . . .  
 
compare
d to 
$8,220 
for the 
average 
car   





Improve inter-district connectivity for all modes of travel. 
 



Encourage mixed use, pedestrian-oriented design and 
development. 

 



Ensure that both regional and local transportation systems 
support urban design and livability goals for the Center City. 

 



Deliver a system that responds proactively to future trends 
in  technology, demographics and user preferences. 
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Transportation Analysis 



Downtown Will Grow! 

“ 

• Population nearly triples 

0
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2017 2040

Workers Residents

Population density and residential development will increase! 
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NCTCOG 2040 Forecast 
 

Legend 
             Less than 1 job per 
resident 
             1 to 2 jobs 
              2 to 3 jobs 
              3 to 4 jobs  
              5 to 10 jobs 
              Over 10 jobs per resident 
 
Average jobs per resident: 4.2 
NCTCOG 2040 estimate 
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Legend 
    Less than 1 job per 
resident 
             1 to 2 jobs 
              2 to 3 jobs 
              3 to 4 jobs  
              5 to 10 jobs 
              Over 10 jobs per resident 
 
Average jobs per resident: 3.1 
Source: City of Dallas 

City 2040 Forecast 
360 Neighborhoods will see a more even distribution of workers and residents 



Within 360 
[PERCENT

AGE] 

To 360  
[PERCENT

AGE] 

Leaving 360 
[PERCENT

AGE] 

Changing Trip Behavior  
Cell data reveals many short-distance trips. 

Downtown Dallas Study Area Average Daily Weekday Trips 

Source: City of Dallas analysis of StreetLight Data 



PM Peak Hour Traffic 2017 



PM Peak Hour Traffic 2040 Forecast 

Our preliminary analysis shows that there 
will be sufficient capacity on the City’s 
street grid to explore a multi-modal strategy 
within the loop! 
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A New Framework for 
Street Design 
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A New Framework for Street Design 

District Connectors: Inter-district multimodal streets serving 
through traffic and promoting a uniformly high standard of 
pedestrian-friendly design 
• Pedestrian  
• Bicycle 
 
Neighborhood Streets: Intra-district multimodal streets 
primarily serving local destinations 

• Transit  
• Auto  
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Catalytic Development 
Areas 
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Priority Projects 
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Priority Projects 

1-5 year implementation 
Bolsters district identity 
Streetscape changes overcome physical and perceptual barriers 
Sufficient right-of-way exists  for multi-modal travel options 
Allows improvements to be phased in along the connector 
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Field Street 



PR
IO

R
IT

Y 
PR

O
JE

C
TS

: 
PE

D
ES

TR
IA

N
 







79 

downtowndallas360.com 

PR
IO

R
IT

Y 
PR

O
JE

C
TS

: 
PE

D
ES

TR
IA

N
 

Harwood Street 
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Strategic Freeway Projects 

• Key Projects 

• Lowest Stemmons 

• I-30 Canyon 

• I-345 

• Focus on design recommendations to 
enhance pedestrian, bike and transit 
crossings and linkages and minimizing the 
impact of these corridors as barriers 
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Strategic Transit Projects 

• Key Projects: 

• DART D2 

• Central Dallas Streetcar 

• High Speed Rail 

• Focus on design recommendations to 
maximize multi-modal accessibility to 
transit stations and corridors 
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Next Steps 



86 

downtowndallas360.com 

Timeline 
DRAFT STAGE 

June 8 & 22: UDAC Briefings (with Arts District plan) 

June 12-23: Neighborhood Work Sessions 

July 18: DDI Board Briefing 

July 19-20: Steering Committee and Public Meeting Window 

August: CPC and Committee Briefings 

September: Council Committee 

FINAL DOCUMENTS 

Aug-Sept: Neighborhood Workshops (as needed) 

September: Council Adoption 

September: Public Launch 

 



see more at downtowndallas360.com 
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