Downtown Dallas, Inc. Perception Survey

Downtown Dallas, Inc. conducted a perception survey in Fall 2016 to
capture and evaluate trends, desires, and behaviors of Downtown
residents and workers. The survey data has informed the creation of The
360 Plan objectives and will be used for benchmarking purposes into the

future.
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OF RESIDENTS SAY THEY ARE
SATISFIED WITH LIVING HERE.

“I LIKE THAT THERE ARE SEVERAL PLACES
TO WALK TO THAT | ENJOY. | ALSO LIKE THE
BUILDING THAT | LIVE IN BECAUSE IT IS
OLDER AND HAS A LOT OF CHARACTER"

69% - 1 ENJOY LIVING IN THE GREATER DOWNTOWN
AREA AS OPPOSED TO THE SUBURBS

“I LIKE THAT THERE ARE SEVERAL PLACES
TO WALK TO THAT | ENJOY. | ALSO LIKE THE
BUILDING THAT | LIVE IN BECAUSE IT IS
OLDER AND HAS A LOT OF CHARACTER"

“CLOSE TO WORK, PROMISE OF
ENERGY IN AREA.”




I 69% - | ENJOY LIVING IN THE GREATER DOWNTOWN
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66% - 1| WANT TO LIVE IN A WALKABLE
PART OF TOWN SO | DON'T HAVE TO DRIVE
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66% - | WANT TO LIVE IN A WALKABLE
PART OF TOWN SO | DONT HAVE TO DRIVE

52% - | WANT TO LIVE CLOSE TO WHERE | WORK

48% - | WANT TO LIVE CLOSE TO NIGHTLIFE / EVENTS
THAT | ENJOY

69% - 1 ENJOY LIVING IN THE GREATER DOWNTOWN
AREA AS OPPOSED TO THE SUBURBS

66% - | WANT TO LIVE IN A WALKABLE
PART OF TOWN SO | DONT HAVE TO DRIVE

52% - | WANT TO LIVE CLOSE TO WHERE | WORK

OF RESPONDENTS SAY A FULL SERVICE
GROCERY STORE IS THE MOST DESIRED
NEW RETAIL IN DOWNTOWN
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1. GENERAL MERCHANDISE STORE
2. CONVENIENCE OR SMALL FORMAT GROCERY

3. DEPARTMENT STORES
4. HOME IMPROVEMENT / HARDWARE STORES

5. PET CARE / SUPPLIES / BOARDING
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“BEING ABLE TO WALK OR UBER
EVERYWHERE. HOW DOG FRIENDLY IT IS.”

OF RESPONDENTS HAVE WORKED IN OF RESPONDENTS HAVE WORKED IN
DOWNTOWN FOR 2 YEARS OR LESS. DOWNTOWN FOR 3 YEARS OR MORE.
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LUNCH / BREAKS:

" 80% OF PEOPLE WHO WORK DOWNTOWN LEAVE THE OFFICE AT
LEAST ONCE A WEEK FOR LUNCH OR BREAKS

» 27% LEAVE THE OFFICE EVERY DAY FOR LUNCH / BREAKS

OF RESPONDENTS HAVE WORKED IN HAPPY HOUR / AFTER HOURS:
DOWNTOWN FOR AT LEAST 10 YEARS. m 67% OF PEOPLE WHO WORK DOWNTOWN STAY DOWNTOWN FOR

HAPPY HOUR OR DINING AT LEAST ONCE A MONTH

ACTIVITIES IN DOWNTOWN: “LOVE THE COMMUNITY”
(PAST 12 MONTHS)

« 83% VISITED PARKS DOWNTOWN “ABILITY TO WALK MANY PLACES”

® 76% VISITED MUSEUMS DOWNTOWN
® 65% ATTENDED A CONCERT DOWNTOWN

“LOVE OUR SKYLINE”

467 OF NON-RESIDENTS ATTENDED EVENTS
DOWNTOWN MORE THAN 13 TIMES IN THE PAST YEAR







